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Dastkar A Society for Crafts & Craftspeople

Dastkar is a registered society established in 1981, working to create socio-economic 
empowerment through crafts.
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Our Vision

Our Mission

Our Objectives

Dastkar strongly believes that craft and craftspeople have a vital place in the 
country’s economic mainstream. It seeks to strengthen the position of crafts and 
craftspeople in India through support services that act as a bridge between the 

traditional rural craftsperson and the new urban consumer.

Dastkar carries out its mission as consultant, trainer, designer, evaluator and resource 
provider to craft groups, through advocacy with governmental, non-governmental 
and foreign agencies; and as organiser of direct retail platforms that bring together 

craftspeople, producer groups, environmental organisations, social activists and 
cultural performers with urban consumers, students and international buyers.

Create Self-Reliant Craft Groups Who Are Able To:
• Learn and take responsibility for their own design development, production, 

accounting and marketing
• Are free from dependency on moneylenders and middlemen

• Work towards the removal of social prejudices of gender, caste, religion and 
profession

Assist Craftspeople To Use Their Own Skills:
• As a means of employment, income generation and economic self-sufficiency

• To break out of the recurring cycle of poverty
• To improve other aspects of their lives - education, health and nutrition

Provide Space & A Catalyst For Women’s Empowerment Through Crafts, By:
• Teaching them the value of their traditional hand skills

• Using traditional skills to create products of contemporary value
• Developing production systems and sourcing appropriate raw material
• Giving them an understanding of quality, pricing, marketing and group 

management

Contribute To The Development Of An Indian Urban Market For Handicrafts, Through:
• The design, diversification and production of competitive products 

• Good publicity and display of crafts products in urban centres
• Creating awareness of craft issues and skills in the media and in the government

• Participation in craft and development forums

Improve The Capacity Of NGOs To Support Craftspeople By:
• Training them in the above skills and reducing dependency on Dastkar
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Overview

OVERVIEW 
As always, the Dastkar year 2024-25 went by with alarming speed and with its usual highs and lows. 
We were able to maintain our financial recovery post COVID and slowly build up our reserves as 
well as reward Dastkar staff for their commitment and hard work.

Best of all, we were able to find the means to fund the projects and crucial backend supports 
for our craftspeople. It is often frustrating that the success of Dastkar’s marketing events 
overshadows its role as a development organisation. Most people think of us as craft bazaar 
organisers, forgetting that the Dastkar Bazaars and the NATURE BAZAAR venue are successful 
because of our outreach to an ever-increasing number of craftspeople, and the advice on 
product development, costing/pricing, production planning and merchandising we give them. 
Each bazaar has an average of 5-10 new groups, entering the metro market for the first time. 
Finding the resources for this has been a constant challenge for us and the craftsgroups, given 
the escalating costs of travel, stay and training. Yet this is an essential part of Dastkar’s work. The 
difference it makes is the difference between the products, quality and authenticity seen at 
Dastkar events and those organised by the numerous other organisations and individuals holding 
craft exhibitions and melas. It also has a huge impact in the relationship of trust and partnership 
we have with the craftspeople we work with.

We have been fortunate over the last two years to have had our work in this area finally 
recognised by Govt and non-Government organisations and 2024-24 was marked by five 2-year 
projects in Rajasthan, Punjab, West Bengal and Madhya Pradesh, and two 6-month projects in 
Barmer, funded by SPMCIL (Security Printing and Minting Corporation of India Limited) and ITRHD 
(Indian Trust for Rural Heritage and Development) respectively. The crafts covered are palm 
leaf and sabai grass weaving, kantha-work and handloom, durrie weaving and embroidery.  
As with all Dastkar craft development, each offers a holistic mix of skilling, organisational and 
production training, design, product development and marketing support. We have currently 
been approached by and are in talks with two other corporate CSR departments for other similar 
projects. This is very exciting.

Another area we stress often is that both craft and our bazaars are a part of the wider socio-
cultural canvas of India. Hence workshops and demonstrations, cultural performances and even 
the food court are part of this. Funding for these additional features has always been a problem. 
We were therefore delighted that we were approached by the Australian High Commission to put 
in a proposal under its Government Small Grant programme, which paid for craft demonstrations 
and workshops at our Nature Bazaar events through the year. This included colourful informatics 
re the crafts and craftspeople and greatly added to the ambience and effectiveness of the 
events, attracting both children and adults. The High Commission were delighted with the events 
and have become regular Dastkar visitors!

Some of this heightened awareness of Dastkar and its work is due to lectures and presentations 
at numerous venues and institutions across the country, varying from IIT faculty and students in 
Delhi and Kanpur to keynote addresses at conferences and seminars, and even Lakme Fashion 
Week! It’s reassuring that young people are so responsive, though their lack of knowledge re the 
sector is saddening. Laila also continues to write extensively on the sector and associated social 
and cultural topics. 

With 44 years under its belt Dastkar is used to the comings and goings of staff. With a solid 
foundation of long-time staff to give the organisation stability and continuity, a regular influx 
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of young minds and fresh ideas is always a welcome addition. It is a concern though that young 
people today do not look for permanence - one eye is always on new horizons and their career 
graph! So, building a new Dastkar middle level leadership is an urgent priority.  2024-25 was a year 
marked by two major departures. The retirement at 65 of Mahitosh Sasmal, our Head of Finance 
& Infrastructure, was long expected but we still wondered how the organisation of which he had 
been a part for over 39 years would cope with it. Happily, the Accounts team he’d built up and 
trained more than rose to the challenge, and except for the procrastinations of banks reluctant to 
change signatures there wasn’t a hiccup. 

My thanks to the team, both new and old, that continue to take Dastkar forward.

When Dastkar started in 1981 phrases like “Livelihoods”, “Sustainable Growth”, “Capacity Building”, 
“Holistic Development” were unknown. All we knew was that India was a réservoir of extraordinary, 
largely forgotten skills practiced by largely marginalised people with no knowledge of their potential 
or the new emerging markets. Tapping this treasure house and teaching its craftspeople custodians 
how to use their hands and traditions to improve their lives, earnings and status, was (and remains) 
our mission. The solutions and strategies we adopted became the buzzwords of the development 
sector going forward.  It’s sad today that these are no longer current, and the lemming rush to 
urbanisation and Western model industrialisation continues unabated, despite our overburdened 
cities and increasing urban unemployment.  

One of the highlights of the year was an emotional satisfying return to Dastkar Ranthambhore, a 
project conceived and implemented by Dastkar 35 years ago entirely based on the need of a 
community bereft of its traditional herding grazing livelihoods rather than any existing craft traditions. 
We had to dig deep to win the confidence of the displaced villagers and then teach them skills that 
would be marketable but also carry their own distinctive USP. Their almost 3 crore sales last year and 
the confidence of the villager craftswomen now running the project is a testimonial - to their own 
strength and determination and to the efficacy of Dastkar’s holistic strategies.

The craft and handloom sector has sadly not realised its potential, inspite of remaining the second 
largest sector of employment, and unique in its range and skill sets. The reason is primarily because 
investment in it has remained in the form of short-term subsidies and schemes, instead of investing 
in improving infrastructure, human resources, production systems, and access to raw material, 
product development and credit. 

Dastkar and other NGOs working in the sector have had commendable successes in creating 
sustainable craft enterprises - to date we have worked with over 800. From early successes like 
Ranthambhore, SEWA LUCKNOW, Berozgar Mahila Kalyan Samiti (BMKS) and Sandur Kushal Kala 
Kendra to DISHA, Commitment to Kashmir and AGAAZ today.  However, their impact has been small 
in relation to the sector as a whole. How to turn micro into macro is the challenge that faces both 
Dastkar and craftspeople today. We should be a module and mentor as well as an implementing 
agency. 
Meanwhile, while we strive for greater outreach and professionalism, we should not lose our Dastkar 
soul.

LAILA TYABJI, 
For DASTKAR
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CSR Projects 

Introduction
In February 2024, Dastkar was approached by the Security Printing and Minting Corporation 
of India Limited (SPMCIL) to undertake a Corporate Social Responsibility (CSR) project. The 
proposal was approved on March 28, 2024, setting the stage for a transformative initiative aimed 
at empowering small artisan groups. These groups, although skilled in traditional crafts, face 
significant limitations in accessing resources and design innovations needed to establish viable 
and sustainable craft businesses.
The artisan groups were identified based on regions proposed by SPMCIL and include 
Vasundhara Gramothan Samiti in Rajasthan, RAWHAA in Odisha, Project Trinjan in Punjab, Santa 
Kantha Arts and Crafts in West Bengal, and Mahalaxmi SHG in Madhya Pradesh. All these groups 
had independently reached out to Dastkar for support, indicating a readiness to embrace 
developmental interventions. 
The project adopts a structured approach, pairing each of the five craft clusters with a professional 
designer. The focus areas include design innovation, skill enhancement, and market integration. 
The main objective is to upgrade traditional skills and develop a minimum of 15 new products 
in each cluster, catering to Dastkar Bazaar consumers and the growing market of young, urban 
professionals. The project commenced in April 2024 and is scheduled to run for two years.

Project Highlights
This project spans five states—Punjab, Odisha, West Bengal, Madhya Pradesh, and Rajasthan—
impacting over 100 direct and indirect beneficiaries. The first year saw more than 10 field visits 
and over 8 design workshops. Around 40 artisans, the majority of whom were women, took part in 
these intensive workshops. The project also emphasized sustainable practices, encouraging the 
use of local materials and modern design sensibilities to enhance market readiness.
During the first two quarters (April to September), all designers, along with Project Coordinator 
Kulgaurvi Singh, visited the five groups for a reconnaissance trip to assess existing skills, identify 
key challenges, and plan appropriate interventions. They were accompanied by Laila Tyabji 
(for Mahalaxmi SHG) and Shelly Jain (for Trinjan and RAWHAA). Following this visit, each designer 
conducted two workshops with their respective groups to initiate the development of product 
samples.

CSR PROJECT- DASTKAR

DESIGN UPGRADATION TRAINING PROGRAMME

SPMCIL - SECURITY PRINTING AND MINTING CORPORATION OF 
INDIA LIMITED
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Artisan Group Progress and Key Developments
•	 Project Trinjan – Jaito, Punjab (Weaving & Spinning): Led by designer Rema Kumar, Project 

Trinjan is focused on revitalizing the region’s handloom heritage. Two intensive workshops 
were conducted to explore weft design, stripe compositions, and pattern development using 
surplus collar yarns. The initiative resulted in promising initial samples of khes and palla fabrics.

•	 RAWHAA – Baliapal, Odisha (Sabai Grass Craft): Designer Anurag Rana worked with this 
marginalized artisan community, introducing techniques such as wrapping and binding 
instead of the conventional braiding. The workshops resulted in a curated product line 
including vases, trivets, shallow baskets, and wall décor. A finalized product catalogue of 15 
items was produced, alongside improved pricing strategies and a master reference set.

•	 Santa Kantha Arts & Crafts – Bolpur, West Bengal (Kantha Embroidery): This all-women group 
received guidance from designer Yakshi Chugh, who introduced them to new designs of 
Kantha embroidery on khadi, chanderi, and tussar silk. Their work led to the creation of a 
versatile product range including dupattas, sarees, and cushion covers. 

•	 Mahalaxmi SHG – Pindrai, Madhya Pradesh (Palm Leaf Craft): Operating from a remote area, 
this group was mentored by designer Puneet Kaushik. The focus was on diversifying their 
product offerings, resulting in innovative items such as jewellery, candles, fairy lights, pouches, 
rings, jars, etc. Artisan participation doubled by the second workshop, and their success at 
the Dastkar Nature Bazaar—with 80% of new stock sold—highlighted the group’s progress 
and market potential.

•	 Vasundhara Gramothan Samiti – Lunkaransar, Rajasthan (Handloom Weaving): After initial 
delays due to a change in designer, this group gained momentum under the direction of 
designer Gunjan Jain. The focus shifted to developing engineered patterns, exploring colour-
blocking, and initiating dye-based collections using in-house resources. Fabric sampling and 
dip-dye experiments marked the early stages of transformation.

Way Forward: FY 2025–26
In the second year of the project, a three-visit framework will guide the next phase of development. 
This includes finalizing product designs for each group, overseeing production with a focus on 
colourways, and documenting and cataloguing products in preparation for exhibitions. The 
ultimate goal is to move from the sampling phase to scalable production and connect these 
artisan groups to broader markets through both physical bazaars and online platforms. One of 
the major milestones will be their participation in the Basant Bazaar in February 2026, showcasing 
their fully developed product lines.
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Consultancy Projects 

In December 2024, the Indian Trust for Rural Heritage and Development (ITRHD) approached 
HANDS ON Dastkar Artisan Development LLP (HOD) to support two artisan groups in Barmer, 
Rajasthan. Following this, HANDS ON Dastkar submitted a detailed proposal, which was approved, 
and a formal agreement was signed in February 2025. As part of the project’s design and 
product development component, two experienced designers were hired—Yakshi Chugh for 
the embroidery and appliqué artisans of Ghoniya Village, led by master artisan Shri Padmaram, 
and Rema Kumar for the dhurrie weavers of Balau Jati, under master weaver Shri Jayruparam. 

In February and March 2025, both designers visited the field along with project team members 
Shelly Jain and Kulgaurvi Singh for a reconnaissance trip to assess skills, identify challenges, 
and plan interventions. The initiative aims to create a strong, market-aligned identity for these 
traditional crafts while building the artisans’ design and product development capacity.

ITRHD has committed Rs. 10 lakhs for the current financial year, to be disbursed by March 2025, with 
project expenditures allowed through June 2025. The budget covers key project components, 
including designer engagement, field visits, procurement of raw materials, workshops with artisans, 
documentation, and participation in Dastkar’s Delhi exhibitions and marketing platforms. These 
efforts are intended to bridge the gap between traditional craftsmanship and contemporary 
market expectations, enabling the artisans to develop innovative and competitive products. 
Should additional funding become available, a second phase of the project will be initiated to 
build upon the current foundation and deepen long-term impact, ensuring sustainable livelihoods 
for the artisan communities of Barmer.

CONSULTANCY PROJECTS

LIVELIHOOD ENHANCEMENT IN HERITAGE RICH AREAS OF WESTERN RAJASTHAN
- BARMER PROJECT

ITRHD - INDIAN TRUST FOR RURAL HERITAGE AND DEVELOPMENT
HANDS ON Dastkar Artisan Development LLP Project (HOD)
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During the recce trip to Barmer and Jodhpur for the ITRHD Project, the Dastkar team—Shelly Jain 
and Kulgaurvi Singh—also took the opportunity to reconnect with existing artisan groups in the 
region and assess the current on-ground situation. The groups visited included:

•	 Ameen D Handicrafts – Ajrakh block printing
•	 Savina Hastkala – Appliqué work
•	 Marudhara Mahila Vikas Sansthan – Ajrakh and appliqué
•	 SURE (Society to Uplift Rural Economy), Barmer – Previously associated with Dastkar
•	 Yasin Block Print in Pipar City, known for its Dabu hand block printing using natural dyes, 

previously associated with Dastkar.

In addition to reconnecting with these groups, the team also identified some potential artisan 
clusters in Barmer, including juti makers, wooden carvers, and furniture manufacturers.
These visits provided valuable insights into the current challenges and opportunities faced by 
artisans in the region and helped explore possibilities for renewed engagement and future 
collaboration.

OTHER FIELD VISITS
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Consultancy Projects 

The Australian High Commission, New Delhi approached Dastkar in 2024 for their Direct Aid 
Program (DAP) which received a funding of INR 10,00,000.  The campaign aimed to introduce 
young urban audiences to the richness of Indian handicrafts through a series of interactive 
workshops and live demonstrations conducted during eight of Dastkar’s twelve annual bazaars. 
These workshops were designed specifically for children aged 8–15 years, offering them the 
opportunity to interact directly with craftspeople, engage with various materials, and understand 
the intricate processes involved in traditional crafts.

The first workshop series was inaugurated by Ms. 
Carly Patridge, Minister Counsellor at the Australian 
High Commission, who not only addressed the 
gathering and interacted with the artisans but also 
enthusiastically participated in the Lehariya- Tie 
Dye workshop from Rajasthan. Her involvement set 
a positive tone for the campaign and underscored 
the international interest in Indian crafts. The 
series began in September 2024 with kite-making 
from Uttar Pradesh and clay modelling from 
Rajasthan, followed by a diverse range of crafts 
in the subsequent bazaars: Pattachitra painting 
from Odisha and leather puppetry from Andhra 
Pradesh in October; natural dye block printing 
from Rajasthan and Gond painting from Madhya 
Pradesh in November; lac work from Rajasthan and 
Sanjhi art from Uttar Pradesh in December; waste 
plastic weaving from Gujarat and Surpur painting from Karnataka in January; terracotta pottery 
from Rajasthan and sholapith flower making from West Bengal in February; and finally, mud mirror 
work (Lippan art) from Gujarat and Madhubani painting from Bihar in March 2025.

OTHER INITIATIVES AND WORK
CRAFT AWARENESS CAMPAIGN 
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Each of the selected bazaars hosted two different crafts, with two artisans for each craft conducting 
workshops and demonstrations over two weekends. This setup resulted in a total of eight workshops 
per event and 64 workshops across the entire campaign. The project was completed ahead of 
schedule, concluding on 31st March 2025. Dastkar drew artisans from its wide pool of over 150,000 
craftspeople across India, rotating participation to showcase regional diversity and traditional 
knowledge systems. 

This Craft Awareness Campaign revealed the growing interest among urban youth in traditional 
crafts and highlighted the need for more structured and extended craft education initiatives. 
The workshops became a valuable addition to the bazaar experience, enhancing engagement, 
increasing footfall, and giving visitors a reason to stay longer and connect more deeply with the 
crafts on display.
The sessions gave them a glimpse of how traditional knowledge could blend with modern innovation, 
creating new opportunities in the contemporary world. This also helps in breaking the stereotype 
that crafts are only of heritage value; instead, they were seen as dynamic, adaptable, and full of 
creative potential.
In conclusion, the Craft Awareness Campaign was a major success, fulfilling its goals of awareness, 
education, cultural exchange, and community engagement. 
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Consultancy Projects 

HOD
HANDS ON 
DASTKAR
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HANDS ON Dastkar (HOD)

https://www.handsondastkar.com/

HANDS ON Dastkar is an initiative launched by Dastkar in 2019 to provide focused support to 
India’s art and craft sector. Since its inception, the initiative has been committed to empowering 
artisans by creating sustainable channels of income and enhancing their visibility in modern 
markets. Over the years, the program has grown in scope and scale, continually adapting to 
meet the needs of the craft community.

Analytics (2024–2025)

In the financial year 2024–2025, Hands on Dastkar made significant strides in its mission despite 
several challenges.

•	 Artisan Network: Worked with more than 100 dedicated artisan groups.
•	 Product Sales: Successfully sold over 550 handcrafted products
•	 Orders Fulfilled: Processed and delivered more than 244 customer orders
•	 Revenue Generated: Achieved a total sales revenue of RS.1,216,659
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HOD Website

Additionally, direct selling during bazaar periods through WhatsApp brought in a further 
RS.131,584 in sales, reflecting strong engagement and trust in the initiative. This success laid the 
foundation for developing a new Loyalty Program, aimed at nurturing long-term relationships 
with our regular customers. The program is currently under development and is targeted for 
launch in September 2025.

•	 Participation in Bazaars  
»» Maker’s market (offline exhibition conducted): RS.63,574
»» WhatsApp Shopping: During Festival of Lights, sale generated: RS.131,584
»» HOD Stall in Bonanza 2025: Sale generated: RS.172,322

•	 Export order sale: RS.10.09745

SWOT (2024–2025)

Strengths
•	 Direct Artisan Engagement: Strong relationships with artisan groups ensure authenticity and 

quality of products.
•	 End-to-End Operations Management: In-house control over procurement, warehousing, 

content creation, and fulfilment enables operational efficiency.

Weaknesses
•	 Limited Marketing Budget: Limited funds restrict reach and visibility in a competitive online 

market.
•	 Lack of Awareness: Many consumers are unaware of the value and story behind handcrafted 

products.
•	 Limited functionality of website: This likely led to lower conversion despite good engagement 

and may have affected user experience

Opportunities
•	 Shift the website to a more robust platform to enhance user experience, improve functionality, 

and support better engagement and conversions.
•	 Loyalty Program Launch: A targeted customer retention strategy can increase sales leveraging 

bazaar and deepen customer trust.
•	 Product Innovation: Designing new products opens doors to curated markets and niche 

buyers.

Threats
•	 Market Saturation: Crowded e-commerce space makes it difficult to stand out without 

significant marketing investment.
•	 Cheap Imitations: Machine-made or mass-produced replicas undercut artisan prices and 

customer perceptions.

Vision Ahead
Given the challenges of generating significant revenue through the online website due to limited 
marketing funds, the upcoming year will see a focused shift towards optimizing sales during 
bazaar events. With artisans physically present, this provides a strong opportunity to drive higher 
engagement and sales. Additionally, new strategies for digital promotion during peak seasons 
are under consideration.
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Our collaboration with the Joss Graham Gallery, which began in March 2023, has continued to 
grow steadily throughout 2024–2025. During this period, we successfully fulfilled 15 custom orders 
for handcrafted bamboo blinds.

Key Highlights:
•	 Design Development: We introduced a new design, Macchli, which was sampled this year 

and will be incorporated into the main design collection from next year onward.

•	 Artisan Engagement: Each order is crafted with care by group of artisans led by Ram Singh, 
who works closely with our team to meet the gallery’s exact specifications. These include the 
choice of dyed or natural nivaad, use of pulleys, and intricate design details on each blind.

•	 Quality Assurance: Once the blinds are ready, they are thoroughly inspected by the team 
appointed by Joss Graham Gallery. After receiving approval, the items are securely packed 
and dispatched for shipment.

Challenges & Learnings:
During this year, we encountered certain challenges in the export process, as it was a relatively 
new experience for our team. Through coordinating between courier partner & Custom Office, 
we were able to overcome the obstacles and successfully manage the export logistics. These 
challenges, though demanding, became valuable learning opportunities.

This experience has helped strengthen our understanding of international shipping procedures 
and equipped us to handle similar processes more efficiently in the future.

JOSS GRAHAM GALLERY (UK)
EXPORT ORDERS
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Bazaars & Exhibitions

Within India

Marketing Alternatives for

Craftspeople & Window to Culture 

& Handicrafts for Customers
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Overview: Dastkar’s SUMMER MELA held from 4th-15th April, celebrated the spirit of the summer 
season, showcasing vibrant handloom textiles, home furnishings, jewellery, and wellness products 
from across India.

Crafts: Over 100 craft groups from more than 20 Indian states participated in the event, showcasing 
their unique collections and weaving traditions. It featured a diverse array of regional handloom 
textiles, including Kotpad weaves, Kala Cotton, Tangaliya weaves, Chanderi, Banarasi, Ikat, 
and Tussar Silk weaves, among others. Visitors had the opportunity to explore bright and breezy 
fabrics styled into sarees, dupattas, dresses, and furnishings, catering to both fashion and home 
decor enthusiasts.

Cultural Performance: Attendees were treated to a mesmerizing Chhau dance performance 
by Maa Kamala Chhau Nritya from West Bengal. The cultural program added to the festive 
ambiance of the event, enriching the experience for visitors.

Food Court: The Food Court offered a delightful selection of regional delicacies, including 
specialties from Bihar, Rajasthan, Punjab, and other regions. 

Feedback & Suggestions: SUMMER MELA 2024 served as more than a marketplace — it was 
a vibrant hub of cultural exchange, where artisans and audiences engaged in meaningful 
dialogue. Many visitors appreciated the thoughtfully curated mix of crafts, cultural performances, 
and regional foods, which made the Mela feel like a celebration of India’s diversity and talent.

The weather remained largely pleasant and conducive, with warm sunshine through most days 
and occasional breezes creating an inviting setting. While a brief spell of rain during the final 
weekend impacted a few outdoor stalls, the spirit of the Mela remained undeterred, with visitors 
returning in good numbers and artisans continuing to engage with enthusiasm.

SUMMER MELA 
4th April to 15th April, 2024 

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

12 Days

88

16

3774

RS. 1,58,55,340/-
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Overview: The MONSOON MELA, held from 1st to 12th August, arrived just as the rains touched 
down, signaling not only the changing season but a return to the joy of handcrafted treasures. 
After a three-month summer break, the Mela brought fresh energy, with exciting new products 
and a revived spirit among craftspeople and visitors alike.

Crafts: With 107 craft groups participating, the bazaar featured a delightful mix of crafts, 
handlooms, and lifestyle products. This year’s Monsoon Mela focused on comfort and style, easy, 
breathable garments like sarees, kurtas, and shirts were much loved for both the season and 
upcoming festivals.

The festive shopping continued with handcrafted Rakhis made of crochet, ceramics, embroidery, 
and grass, adding a unique twist to seasonal gifting. Among the most celebrated collections was 
Leheriya, its flowing patterns and vibrant colours captured the spirit of the monsoon beautifully. 
We also welcomed new groups showcasing Kantha Embroidery, Gond Painting, and Sustainable 
Jewellery, which brought fresh energy and diversity to our line-up.

Publicity & Promotions: Timed perfectly before Teej, our specially curated “Get Ready with 
Dastkar for Teej” campaign on Instagram created a wave of excitement. Our regular promotional 
activities with Delhi Tourism provided fair visibility. 

Workshops & Cultural Performance: This Monsoon Mela also marked the beginning of a year-long 
partnership with the Australian High Commission in India. Two engaging workshops, Leheriya Tie & 
Dye (with 29 participants) from Rajasthan and Papier Mache (with 64 participants) from Kashmir, 
saw enthusiastic participation from families, students, and craft lovers. Cultural highlights included 
the Panthoibi Jagoi Marup group who performed stunning traditional dances from Manipur and 
Nagaland. These performances brought a deeper cultural dimension to the Mela experience.

Feedback & Suggestions: Monsoon Mela was well received after a three-month break, with 
visitors feeling refreshed to see Dastkar return to the calendar. Some suggestions include placing 
QR codes and broadcast channel links at all payment counters and across the venue for easier 
access to upcoming bazaar updates. While the food stalls were much appreciated, there was a 
clear demand for a wider variety of regional cuisines in future events. Rain protection, particularly 
for corner stalls, was highlighted as an area for improvement to prevent last-minute adjustments 
and discomfort for artisans. Additionally, better road signage and clearer directions around the 
venue were suggested to improve navigation for both new and returning visitors.

MONSOON MELA 
1st August to 12th August 2024

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

12 Days

107

07

4935

RS. 1,34,73,050/-
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Overview: Dastkar’s NATURE 2024 took place from 5th–16th September and served as a reminder 
of our connection to the earth. It emphasised the coming together of sustainable handicrafts, 
natural fiber crafts, upcycled wonders, earthy motifs, hand block prints, all created through 
traditional materials and practices.

Crafts: Nature 2024 showcased the creative skills of over 100 exhibitors from 20 Indian states. 
Among the new additions were artisan groups supported by Creative Dignity, promoting crafts 
such as Bull Rush Reed Craft from Karnataka, Sohrai Painting from Jharkhand, Pattu Weaving 
from Rajasthan, Banana Fiber Craft from Karnataka, and Sustainable Bamboo Craft from Kerala, 
all of which became major highlights. Some of the creative products included Banana Fiber 
cone-shaped lamps and natural bamboo amplifiers. 

Publicity & Promotions: All our regular promotions were carried out across various media platforms. 
Products made from grass were prominently featured, along with storytelling elements that 
highlighted how the artisans make their crafts products. 

Workshops & Cultural Performance: Workshops included Kite Making (with 40 participants) and 
Clay Modelling (with 38 participants). Both workshops were enjoyed across all age groups, 
especially they enjoyed working with clay in the rainy weather. The clay modelling themes 
revolved around Ganpati Bappa figures, Sun God, and a hilarious turn was frogs sitting on plates. 
While many learnt how to make kites, most preferred crafting miniature like colourful kites to 
hang as souvenirs. The cultural highlight was Sirmouri Naati, a regional Himachal dance.

Feedback & Suggestions: While the products and curation at Nature 2024 were strong, the first 
week was affected by the heavy September rains, unlike the lighter monsoons in August, which 
impacted footfall and overall sales. What stood out most was how artisans transformed simple, 
natural materials, often inexpensive and easily available, into meaningful, lasting pieces. A large 
number of college students visited this edition, highlighting the need to regularly promote our 
events in nearby schools and colleges. For promotional purposes, we should adopt a storytelling 
approach for this particular bazaar, since many of the artisans build their work around nature-
inspired concepts, each product carries a narrative that deserves to be shared and spotlighted 
more prominently.

NATURE 2024
5th September to 16th September 2024

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

12 Days

102

19

4313

RS. 1,19,97,700/-
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Overview: Dastkar’s FESTIVAL OF LIGHTS from 15th–27th October brought warmth, colour, and 
handmade brilliance to the festive season. The diyas and fireworks of Diwali remind us that even 
the darkest nights can be filled with beauty. FESTIVAL OF LIGHTS marks one of the biggest and most 
happening Diwali Melas in Delhi. This annual event offered curated Diwali Hampers, Handcrafted 
Decor and Furniture, Textiles, and Accessories, celebrating prosperity and creativity.

Crafts: With nearly 200 participants from 25 states, the mela featured vibrant handlooms and crafts 
from across India. New additions included Banjara Jewellery, Tagai & Patchwork, Wooden Inlay, 
Lippan Art, and Lac Bangles. The bazaar was bursting with festive accessories like Meenakari, 
Filigree Jewelry to Banarasi, Ikat, Chanderi, and Shibori sarees. Diwali-themed decor included 
Dhokra Figurines, Garlands, Candles, Tealight Holders, Incense Sticks, Handcrafted Lights and 
Lamps, and Sholapith Flowers. The Ikat Fabric stall drew a lot of attention and stood out for its 
popularity.

Publicity & Promotions: Like every year, the Diwali Mela was warmly received and saw great 
media coverage, with features across Instagram by LBB Delhi, Utsav Tourism, Delhi Tourism, Delhi 
Junction, Aesthetic Delhi, Hastakshar by Pallavi, HT City and Times of India (in Digital Media).
Workshops & Cultural Performance: Workshops added depth to the event, Leather Puppetry 
by Khande Ramdas ( with 57 participants) and Pattachitra Painting by Ganesh Sahoo (with 61 
participants). Both workshops beautifully tied into the Diwali theme. The response was warm 
and enthusiastic across all age groups, adding to the festive buzz. The high-energizing cultural 
highlight was Gotipua, a devotional Odissi dance by young boys in graceful attire, blending 
classical rhythm with acrobatic poses, narrating tales of Lord Krishna.

Display & Decor: The display and decor added to the festive feel, with trees wrapped in lights, 
glowing yellow-white-orange paper lanterns, and starry lights creating a warm, inviting glow. 
A lighted Dhokra lamp, placed alongside marigold flowers in a terracotta bowl, brought a 
grounded, earthy touch to the space.

Feedback & Suggestions: With the kind of crowd we witnessed, payment counters should be 
increased to manage the rush better. Offline media promotion should also be increased in future 
to ensure stronger offline visibility during this highly competitive Diwali season. Given the footfall, 
we recommend allowing only small pets for everyone’s safety.

FESTIVAL OF LIGHTS
15th October to 27th October 2024

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

13 Days

168

07

11,143

RS. 4,64,15,760/-
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Overview: Dastkar’s THE GRAND HANDLOOM FAIR devoted to the handloom sector of India, 
took place from 14th-25th November 2024. Unlike the rapid cycles of mass-produced textiles, The 
Grand Handloom Fair is mainly dedicated towards Indian Handlooms and is in appreciation of 
the artisans who bring out diversity of the handloom sector, a unique code of patterns, textures, 
and techniques that make their textiles unmistakable. 

Crafts: The fair featured around 100 artisans from 20 Indian states, featuring light airy sarees to 
richly textured ones. Newly introduced craft groups brought with them legacies of Banarasi 
Weaving, Kanchipuram Silk, Tussar Weaving, Karvati, and Kharod Weaving. A special highlight 
was the Nila House-sponsored segment, a curated collection by 16 textile groups committed 
to community upliftment and craft sustainability. They hosted live demonstrations of spinning, 
weaving, and natural indigo dyeing. The interactions were deeply engaging, sharing traditional 
knowledge and the continued relevance of these techniques today. 

Publicity & Promotions: All regular promotional activities were carried out ranging from newspaper 
ads and road signage to hoardings. We were also featured on social media by We Love Gurgaon 
and Delhi Tourism, giving the fair good digital visibility.

Workshops & Cultural Performance: The workshop section was full of enthusiasm. We hosted a 
Gond Painting Workshop (with 33 participants) and a Natural Dye Block Printing Workshop (with 
43 participants). The block printing workshop was especially popular, with visitors eagerly trying 
their hand at creating their own dabu prints. On the cultural front, Lateef Khan, the renowned 
Lok Kalakar from Rajasthan, along with young Manganiyar folk singers, brought alive the fair with 
their soulful Rajasthani folk music.

Display & Decor: The decor for THE GRAND HANDLOOM BAZAAR was rooted in the concept of 
spinning wheels. Nila House added a visual richness with soft cottony whites, earthy browns, and 
hues of indigo, making the space feel both grounded and elegant.

Feedback & Suggestions: The fair was loved by our regular and informed customer base, which 
ranges above 35 years of age, and we have observed their understanding of the richness of 
Indian handlooms and how they consciously choose handlooms over powerloom. However, 
going forward, we aim to plan smaller, more focused craft walks for students and aspiring 
designers who wish to learn deeply about Indian textiles.

THE GRAND 
HANDLOOM FAIR
14th November to 25th November 2024

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

12 Days

99

17

4276

RS. 2,20,32,010/-
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Overview: Dastkar’s WINTER MELA held from 12th–23rd December, is a celebration of all things 
cozy, festive, and handcrafted. The Mela brought together warm woollens from the Himachal, 
Uttarakhand, Kashmir and Ladakh regions. We were also delighted to welcome Ms. Niharika 
Rao, Managing Director of Delhi Tourism, whose appreciation for the curation made it all the 
more special.

Crafts: With over 100 skilled artisans, WINTER MELA was specially curated to match the festive 
christmas cheer, and snowy spirit of the season. Highlights included: Pantone Color of the Year 
2024: Mocha Mousse collection, seen in beautifully designed shawls, men’s jackets, capes, 
and fabrics. Artisan Jayrupa Ram ji, introduced to us via Indian Trust for Rural Heritage and 
Development (ITRHD), showcased cotton dhurries and is now part of a product development 
project with us. Newly introduced artisans were welcomed with Soof and Kantha Embroidery, 
Pherans in Tilla and Aari Embroidery, and a rich mix of  Kani and Jamawar Shawls. Winter is also a 
season of mindful munching. Our food section offered healthy treats like Forest Honey, Kumaon 
Jams, Afghani Dry Fruits, Berries, Dates, Christmas Cookies, and Festive Candles.

Workshops & Cultural Performances: We hosted engaging workshops on Lac Bangles (with 57 
participants) and Sanjhi Craft (with 53 participants). Lac Bangles involved live demos with on-the-
spot customisation, while Sanjhi involved delicate paper-cutting with traditional scissors, which 
intrigued visitors of all ages. Adding to the cultural buzz of the mela, the Kashmir Rouf Dance, a 
traditional folk performance by women from Jammu and Kashmir, was performed live.

Publicity & Promotions: From newspaper ads to city hoardings, all our regular promotions were 
in place. Our ‘Guess the Craft’ challenge on Instagram turned out to be both surprising and 
insightful, revealing how aware people were about Indian textiles and crafts. This Mela also 
debuted our Feedback Wall Booth, a huge hit that brought in heartfelt suggestions and will now 
be a regular across all our events. A special moment for us was featuring renowned designer 
Tarun Tahiliani on our platform during the Mela, finding inspiration from our artisans. 

Display & Decor: The season’s decor was lit with a sustainable twist, a Christmas tree made entirely 
from cloth, thanks to Use Me Works (artisan group).

Feedback & Suggestions: The warm and festive ambience of the Winter Mela was deeply 
appreciated. Woollen jackets and capes were among the top sellers. Customers suggested 
keeping our bazaar ambience consistently vibrant with more thematic installations. Both artisans 
and visitors recommended reducing paper use in billing to save time and align with our eco-
values. There were also requests to extend bazaar hours for better accessibility to working 
audiences.

THE WINTER MELA
12th December to 23rd December 2024

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

12 Days

98

12

6402

RS. 2,38,97,490/-
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Overview: Dastkar’s CRAFT AND DESIGN 2025, is a celebration of tradition meeting innovation. 
Held from 10th-16th January, a special 7 day event, CRAFT AND DESIGN is a conceptual bazaar 
reimagining age-old techniques through the lens of contemporary design. Best suited and 
specially curated for designers, this bazaar offers a unique opportunity to engage with crafts at 
their roots. Designers contribute meaningfully by enhancing traditional practices while preserving 
their authenticity

Crafts: Over 90 artisan groups participated in this year’s CRAFT AND DESIGN 2025 Bazaar, with 
product innovations. Variety of products included Nakshi Kantha stitches on designer jackets, 
Shitalpati from Bengal transformed into chic bags. Winter essentials like natural-dyed pure wool 
sweaters also made an appearance. This year brought remarkable products such as Hand-
Knotted Silk Carpets, Sozni Hand Embroidery, Hand-Painted Madhubani and Pattachitra Textiles, 
Phulkari Jackets, and Dhurries, the latter two emerging as major highlights of the event.

Publicity & Promotions: The bazaar unfortunately suffered from visibility issues due to overlapping 
dates with the Chennai event. With Instagram being a major source of communication, 
promotions for both events clashed, impacting awareness, sales, and footfall for CRAFT AND 
DESIGN 2025.

Workshops & Cultural Experiences: Interactive workshops were a strong feature, with Khajoor 
Leaf decor, Waste Plastic Weaving (with 36 participants) especially loved by kids, and Surpur 
Painting (with 26 participants) from Karnataka. 

Food Court: Jug Mug Thela, marked a new addition in our food court among other cuisines with 
its Gujarati-themed food. It was a hit and received great feedback.

Display & Decor: Natural khajoor leaves and other grass-based patterns were used innovatively 
throughout the decor, giving the space an earthy, handmade charm.

Feedback & Suggestions: The shorter 7-day format and overlapping with another bazaar were key 
concerns. Based on artisan and visitor feedback, returning to a 12-day format is recommended, 
and future event overlaps should be avoided to ensure each bazaar receives its due attention. 
Despite these challenges, the collection was widely appreciated and made CRAFT AND DESIGN 
stand out as a thoughtful, design-forward event.
A joyous Lohri Celebration added warmth and community spirit to the bazaar. The entire Dastkar 
family, artisans and team alike, gathered to celebrate, dance, and enjoy the evening together, 
creating a festive and inclusive environment.

CRAFT & DESIGN 2025
TRADITION AND INNOVATION
10th January to 16th January 2025 

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

07 Days

88

27

1848

RS. 74,81,810/-
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Overview: Just as spring breathes life into the earth, this sacred season breathes vitality into 
traditions and crafts, forming the very essence of our BASANT 2025, held from 6th–17th February. 
A celebration of spring, Basant arrived at Dastkar with rich, bright hues, making the entire space 
feel like it was blossoming with colour, joy, and renewal.

Crafts: Known for its large and diverse curation, Basant Bazaar brought together over 150 
craft groups, showcasing every aspect of traditional Indian craftsmanship. From paintings 
like Madhubani, Gond, Pichwai, and Kalighat to textiles such as Karwati, Kosa Silk, Bhujodi, 
Maheshwari, and Banarasi. Jewellery included Meenakari, Thread and Bead Work, Filigree, 
and Enamel work, while decor featured Wood, Papier-Mache, Sarkanda, Cane and Bamboo 
Furniture, and Elegant Sholapith pieces.

Special highlights included Tarakashi Wooden Boxes and Handcrafted Wooden Bangles (which 
were loved by customers), Copper Utensils and Pooja Bells, and a beautiful Clay Chess Set and 
Planters from Ramgarh Pottery. The Organic and Wellness section stood out for its Himalayan-
sourced offerings, Organic Tea Blends, Floral Teas, Yak Cheese, Wild Mushrooms, GI-tagged 
Ladakhi Apricots, and Seabuckthorn.

Display & Decor: The decor featured the traditional craft of PinWheels, loved by children and 
adding a playful, breezy charm to the spring setting.

Food Court: Our regional cuisine, among some new additions like Jug Mug Thela’s Gujarati dishes, 
Bihar’s Litti Chokha, Delhi’s Chole Bhature, Afghani Qabuli Pulao, and South Indian Masala Dosa, 
were a big hit among visitors.

Publicity & Promotions: All regular promotions ran successfully. The bazaar saw great influencer 
and YouTuber coverage, with a special storytelling feature by DForDelhi. Dastkar’s Instagram 
also showcased unique visitors, including Craft connoisseurs, NRIs, and renowned art historian 
and auther Dr. Stephen Huyler, among others.

Workshops & Cultural Performances: In BASANT 2025, we hosted spring-special workshops and 
saw excellent participation. Sholapith Flower Making (with 143 participants), and Terracotta 
Pottery Building (with 118 participants). Basant Bazaar saw a larger crowd in terms of activities, 
and the workshops turned out to be highly effective and engaging. Cultural performance by Shri 
Natya Kendra Performing Arts added to the festive mood, with beautiful Classical Kathak and 
Indian folk-dance performances.

Feedback & Suggestions: Basant Bazaar was deeply appreciated for its scale and spirit. 
Workshops brought deeper engagement and are recommended as a regular feature going 
forward. A helpful suggestion was to offer trolley services or shopping bags to ease the shopping 
experience, especially for bulk buyers. Overall, Basant Bazaar was a vibrant, joyous, and insightful 
celebration, truly capturing the essence of spring and community at Dastkar.

BASANT BAZAAR
6th February to 17th February 2025

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

12 Days

166

20

6767

RS. 2,92,36,380/-
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Overview: Dastkar’s BONANZA-THE BUMPER ANNUAL SALE, returned from 1st-10th March with the 
much-awaited annual celebration of craft and textile at discounted rates! Designed especially 
for those who may have missed out on their sweet finds earlier, this bazaar offers a lighthearted, 
warm atmosphere platform to help artisans showcase their excess stock. Good salesmanship 
and great prices win this bazaar. This year, Bonanza was a 10-day event, and also marked the 
coming and celebration of Holi.

Crafts: With discounts across the board, Bonanza brought together over 80 artisans from 16 states, 
offering an extensive range of woven sarees, stoles, dupattas, embroidered garments, block-
printed fabrics, paintings, leather footwear, jewelry, dhurries, mats, and baskets. A major highlight 
was HOD’s stall, featuring products from our project with AMEX and a special collection of sarees 
designed by Laila Tyabji, which received a wonderful response and generated Rs.1,72,000 in sales. 
Other standouts included: Kera Keri Crafts with their hand block garments and home furnishings. 
A new leather footwear group supported by Creative Dignity, also received encouraging first-
time feedback. Avaa, known for embroidered kurtis and garments, recorded the highest sales, 
making it a proud moment for us.

Workshops & Cultural Performances: Workshops saw active participation and appreciation: 
Madhubani Painting (with 44 participants) conducted by Vinod Paswan, a second-generation 
artisan whose mother is credited with the invention of Godna Art. The other workshop was Mud-
Mirror Work / Lippan Art (with 53 participants) led by Ramju, a highly skilled artisan known for his 
intricate craftsmanship and patient teaching style. Cultural performances added life and warmth 
to the bazaar with Bhangra and Jindua as the main highlights. The energy of the performers was 
infectious, drawing in large crowds who came together to dance and celebrate with joy and 
community spirit.

Decor: Bonanza’s decor plays with vibrant seasonal colours, pink, magenta, orange, and purple 
colourful torans throughout the space, enhancing the aesthetic and bringing alive the light-
hearted nature of the bazaar.

Feedback & Suggestions: Bonanza Bazaar, being a 10-day event, was appreciated both in 
terms of sales and collection. One common suggestion from visitors was the need for trial rooms, 
especially since people are more inclined to buy in bulk during discount events. It was also noted 
that due to the monthly frequency of our bazaars, promotions for Bonanza across influencer 
marketing felt slightly less visible this time. Moving forward, we recommend ensuring visibility 
through at least one strong promotional platform, whether on Instagram or in print media, to 
ensure footfall remains strong across all events. Overall, Bonanza Bazaar was a vibrant and 
successful celebration, appreciated for both its pricing and its wide, diverse collection.

BONANZA
The Bumper Annual Sale
1st March to 10th March 2025

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

10 Days

88

03

3494

RS. 1,06,60,650/-
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Overview: The Bengaluru Dastkar Bazaar returned with its most awaited edition from 15th–21st 
May, and the excitement in the city was unmistakable. Locals had been eagerly waiting for this 
annual celebration of Indian crafts, and the response reflected just that, Bangaloreans turned 
out in great numbers, ready to explore, shop, and celebrate.

Hosted at the beautiful Jayamahal Palace Hotel, this edition was our biggest ever in Bengaluru, 
with over 160 craft groups from across India and 40% of artisans participating for the first time in 
the city. The curated selection featured a rich blend of textiles, jewelry, paintings, home decor, 
accessories, wellness products, and more. This time, men’s stoles, jackets, and garments were 
specially highlighted alongside handcrafted keyrings in multiple materials, which drew attention 
as thoughtful souvenirs and gifts. South India’s love for sarees was beautifully reflected among 
the audience.
 
Workshops & Cultural Performances: Despite bouts of rainfall, Bengaluru’s signature spirit showed 
up strong for workshop activities, hosted over the weekend: Clay Modelling, and Traditional 
Paintings (Pattachitra, Madhubani, and Pichwai). The event also featured Rouf Dance from 
Kashmir, creating a beautiful cultural blend.

Food Court: As always, the food court was a crowd-puller. It brought together a rich variety of 
North India offering everything from Delhi’s Chole Bhature, chaat papdi, among other cuisines 
and appetizers.
 
Publicity & Promotions: Dastkar’s F5 Events Team ensured the event was well covered across 
platforms. Instagram promotions ran consistently, helping attract a steady and enthusiastic 
crowd. For Bengaluru, our PR Manager, Sridevi Rao, ensured strong visibility through well-placed 
advertisements in the media. We also received smooth and positive coverage from local 
Kannada news channels and digital media platforms.

Display & Layout: The layout at Jayamahal Palace was thoughtfully planned and well spread out, 
allowing easy navigation and browsing across sections. Overall, the display and theme colours 
revolved around bright blues and yellows.

Feedback & Suggestions: Bengaluru Dastkar Bazaar 2024 was a fun, vibrant, and well-loved 
edition, deeply appreciated by the Bengaluru audience. Sarees and stoles remained top-sellers. 
Visitors were happy with the variety of crafts collection. Coconut based and guilt free snacks 
were loved by all.

BENGALURU 
DASTKAR BAZAAR
15th May to 21st May 2024

Organized by HANDS ON Dastkar (HOD)

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

07 Days

153

39

11,438

RS. 4,33,87,893/-
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Overview: Dastkar brought its vibrant showcase of crafts and culture at Chennai Dastkar Bazaar, 
from 4th-12th January 2025 at YMCA Boys Town, Rajiv Gandhi Salai, Kottivakkam. This was the 
first time Dastkar Bazaar was hosted at YMCA; the experience was full of diversity, and new 
interactions. We also had the honour of welcoming Dr. Tamilisai Soundararajan, Former Governor 
of Telangana, who deeply appreciated the craftsmanship of Vinod & Co. artisan group.
 
Crafts: The bazaar showcased the work of over 100 skilled artisans showcasing a rich mix of 
sarees, paintings, fabrics, jewellery, leather footwear, and home decor. New highlights included 
Wooden and Horn Craft, Miniature Paintings, Linen and Maheshwari Sarees. Chennai visitors 
especially admired the textiles: Cotton Jamdani, Lambani & Chikankari Embroidery, and Khadi. 
The Kantha embroidery jackets by Crafts India were loved for their bold designs and vibrant 
patterns. A major attraction was the Seashell Jewelry live demo, where visitors choose from a 
variety of shells sourced from different coastal regions, to create custom accessories. Another 
popular product was the Sholapith Gajras, which were cherished by the local audience, along 
with their ongoing love for handcrafted sarees, ceramics, and home accents.

Workshops & Cultural Performance: The cultural spirit was enhanced by the Purulia Chhau dance 
performance from Jharkhand. The dance enacted scenes Hindu epics, showcasing characters 
of gods, goddesses, demons, and animals.

Publicity & Promotions: While our standard outreach through newspapers was carried out, 
Chennai unfortunately faced gaps in publicity this time. Due to limited print and offline media 
advertisements, the event did not receive the exposure it deserved. This, combined with location-
related challenges, contributed to some of our regular Chennai audience being unable to find 
us. Our PR efforts in Chennai also fell short, as advertisements did not circulate across any major 
media platforms. For future editions, it is recommended that we consider engaging a different 
PR service to ensure more effective coverage.

Feedback & Suggestions: In the days leading up to the event, Chennai saw heavy rainfall and 
our venue was partially flooded. We could only access half the ground space, which was muddy 
and uneven, making movement and display setup difficult for both artisans and visitors. However, 
despite these challenges, the response from the local Chennai audience was full of warmth and 
appreciation for the crafts and the artisans. Many of our regular customers went out of their way 
to attend the bazaar and warmly shared their request for a more accessible venue next time, as 
the YMCA Grounds in Kottivakkam proved to be less convenient for them, and for us as well. For 
outstation bazaars, our research on all key factors should be well in advance to avoid putting the 
entire burden on a single platform for promotion or media. The location and surroundings should 
also be friendly and accessible. Additionally, basic amenities like washrooms and drinking water 
should be ensured at the bazaar venues.

CHENNAI 
DASTKAR BAZAAR 
4th January to 12th January 2025

Organized by HANDS ON Dastkar (HOD)

Bazaars & Exhibitions
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DURATION

NO. OF CRAFTS GROUPS

NEW GROUPS

FOOTFALL

SALES GENERATED 
BY CRAFTSPEOPLE

09 Days

116

20

5597

RS. 1,61,00,624/-
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COMPARATIVE ANALYSIS
DASTKAR

Bazaars & Exhibitions
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HANDS ON DASTKAR (HOD)
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Dastkar advertised its various activities and events through newspaper, magazine ads, online 
listings, e-vites, facebook, instagram. We also reached out to craft lovers through intense 
outdoor publicity - posters, hoardings, RWA boards, flyers, flex, direction boards etc.

ADVERTISING & MEDIA COVERAGE- DELHI

Advertisement
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SOCIAL MEDIA

Social Media
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Gali-E-Khaas: A row of permanent stalls at Nature Bazaar

Gali-E-Khaas: A row of permanent stalls at Nature Bazaar

Gali-e-khaas is our lane of permanent stalls offering exclusive handicrafts for craft enthusiasts 
round the year in the city of Delhi. This permanent space now has a total of 27 stalls and an 
open space where a wide range of crafts display like- Conna Grass products, Pashmina Shawls, 
Stoles, Jamavaar, Muffler, Cotton Weave, Applique Products & Maheshwari Sarees, Shibori and 
Tie dye-Kurtas, Stoles, Dupattas, Jamdani Handloom Weaving-Dupattas, Stoles, Sarees & Fabrics, 
Natural eco dye products, Ajrakh Prints-Dupattas, Sarees, Stoles, Fabric, Ajrakh and Block Printed-
Bags, Wallets, Blouses etc., Homemade food products, Block Prints- Dohar/Blankets, Bed sheets, 
Running Fabrics, Kurtas, Jackets, Stoles, Suit Sets, Lambani Embroidery-Kurtas, Bags, Pouches, 
Afghan Carpets, Cushion Covers, Kantha Embroidery- Cushion covers, Stoles, Sarees, Crewel 
Embroidery-Carpets, Cushion Covers, Ari Embroidery-Kurtas, Stoles, Dupattas, Jackets, Suit Sets 
, Block Prints- Suit Sets, Kurtas, Sarees, Himalayan Rock Salt, Embroideries from Rajasthan-Kurtas, 
Suit Sets, Stoles, Dupattas, Indigo-Suit Sets, Stoles, Dupattas, Sarees, Handloom Weaving Bed 
Sheets, Roasted Namkeen-Ragi, jawar, Bajra, Wheat, Papad without soda, Pickles, Moong daal, 
Hing, Papad, Candies etc, Studio Pottery, Papier Mache Products, Cane and Bamboo Weaving 
Products, Mirzapur Carpets and Rugs, Plants and Planters etc. 

This year 3 New Craft groups have joined- Makon Home, Bageeya and Phulo Phalo Naturals Pvt. 
Ltd. while 2 Groups discontinued. Rental is the same like last year. 

Apart from a permanent space in Gali-e-Khas –these craft groups also have the advantage 
of being a part of all of Dastkar’s Bazaars in Delhi, promotions through social media and our 
E-marketing portal.
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COMMITMENT TO KASHMIR (CTOK)
CtoK x Royal Enfield project commences from July 25th 2024 for one year 

FORMATION OF AN SHG COMPRISING OF ELEVEN WOMEN.

The CtoK x Royal Enfeild project aims to establish NOOR-E-AZAM- a supportive ecosystem for the 
Nor Bagh Kashmiri aari Self-Help Group (SHG) and other textile artisans and microenterprises in 
Kashmir. The project is focussing on technical skilling, training in design and organization building, 
and infrastructure development to enable the production of value-added contemporary 
merchandise. 

Raffughar, being the design partner on this project assigned to CtoK by Royal Enfield, gave a 
design brief on the products that the RE apparel team had chosen to be made by the CtoK SHG 
members.

Setting up the SHG, ensured the following-
1.	 Rented space in Noorbagh
2.	 Two months of training to 5 women for pattern making and tailoring
3.	 Aari embroidery workshop conducted at the centre

Training to 5 women in- Men’s Kurta, Shirt, Trousers, Ladies Basic Kurta, Trousers, Pants, Short Kurta, 
Bomber Jackets, Bags, Collars, Fusing, Cuffs, Various Seams In Tailoring- Plain, French, Flat Felled 
Seam,Overlock Seam, Bound, Lapped, Mock Flat Felled and Hong Kong Seam

Conclusion-

Commitment to Kashmir in collaboration with Royal Enfield, offered a comprehensive and 
innovative approach to address the challenges faced by aari embroiderers in Kashmir. By 
targeting direct beneficiaries, providing technical training, infrastructure support, product 
development opportunities, and market linkages, the solution aims to empower artisans, 
enhance their livelihoods, and revitalize the craft sector. Additionally, its distinctiveness and 
holistic approach make it a pioneering initiative in the region, poised to create a positive impact 
on the socio-economic landscape of Kashmir.
It is always exciting when traditional crafts are given a contemporary twist, opening up new 
possibilities and directions for artisans and in this workshop. Sakhta bike model, which was also a 
product briefed by the design team, came out so well that gave sakhta artisans confidence in 
their craft and hope for the survival of this craft. 
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Awards:
CITI Sustainability Award to Dastkar for Textile Revival.

New Appointments:
Chairperson - Commitment to Kashmir
Member, Govt Committee on Vulnerable Occupations 
(Textiles & Handlooms)

On-going Appointments and Memberships:
Governing Council, SANGRAHA Foundation, Lucknow
Honorary Fellow, ADI Association of Designers of India.
Fellow, Royal Society of the Arts, U.K 
Member, Global Council, Asia Society, New York. USA 
India Representative, Indo-Bhutan Foundation, Govt of India
Trustee, Commitment to Kashmir, (CtoK)
Trustee, Executive Committee Member, and Advisory Board, Indian Trust for Rural Heritage 
Development (ITRHD)
Director, ZAINA.
Member, India International Centre. 
Member, House Advisory Committee, India International Centre.
Member, India Habitat Centre.  
Founder Member and Chairperson, DASTKAR Society for Crafts & Craftspeople.
Director, HANDS ON Dastkar. 

Ongoing through April 2023 to March 2024
Mentorship for Commitment to Kashmir/ZAINA
Mentoring SANGRAHA Foundation.

APRIL
Zoom Interview with Ph D student, Zebi Zaki (UK) on craft, 
artisans and design
Project staff interviews
Red FM TV shoot at Dastkar
Podcast interview - Yasmin Kidwai for Red FM
Inauguration - Abraham and Thakore store

MAY 
Meghalaya:
Meetings of Indo Bhutan Foundation in Shillong.
Meetings with Meghalaya Chief Minister, Conrad Sangma and 
Chief Secretary Donald Wahlang, re craft development.Visit 
UNESCO site , heritage village Mawlynnong.
CtoK meeting. election as Chairperson.
Orientation meeting with new staff.
Zoom Interview with NID Faculty, Swagata, Andrea re NID early 
craft Design initiatives.
Meeting with CAs re internal forensic audit.
Meeting with SASHA re craft marketing.
Meeting with Priyanka Mishra, DG, IGNCA.
Book Release and discussion, Rakshanda Jalal’s Love in the Time of Hate. IIC

EXTERNAL ACTIVITIES AND REPRESENTATIONS
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JUNE
Book Review - JOURNEY TO INDIA MODERN (by Tarun Tahiliani), AND INDIAN CRAFT INTERIORS 
(edit Aman Nath & Jaya Jaitly). 
Write Concept Note on joint Textiles event for Times of India
Online Meeting Govt Committee on Vulnerable Occupations (Textiles and Handlooms) Panel 
Discussion on Abstraction in Indian Fashion. IIC
Video Call with Pallavi, Australian High Commission, re joint project.
Concept Note for Govt Committee on Vulnerable Occupations (Textiles and Handlooms)
Meeting with Jaspal Kalra re SANGRAYA
Note for KARM AWAAZ Fellowships booklet.
CA meetings - Initial conclusions of Forensic Audit.
Meeting - Ranjana Sengupta re biography.

JULY
Article for HINDU newspaper on SRINAGAR AS UNESCO HERITAGE CITY.
Meeting - Richa Maheshwari re Orissa Weaves Project
Madhya Pradesh Trip 1:
	 Visit LITTLE FARMS Project in Madhya Pradesh.
	 Visit Teekaram Prajapati, potter in Khajurao
	 Visit Tendu Leaf Resort 

AUGUST
Inauguration of Australian High Commission Joint Project. 
 Madhya Pradesh Trip 2:
	 4-day Palm leaf Design Workshop and Evaluation visit - 
Pindrai, Mandla District 
Meeting with Saira of SEWA Banaskantha and SEWA Trade 
Facilitations Centre Head.
Speaker - ARTISANAL RENAISSANCE - India and Traditional Crafts
IIC House Committee meeting.
Presentation by SPMCIL Designers.
Meeting - Romi Lamba re Kashmir kani shawl revival.

SEPTEMBER
Delhi Crafts council Heritage Sarees Exhibition opening
Meeting with Mahalakshmi re sari development project
Meeting at Bim Bissell’s re Craft shops at Red Fort.
Meeting, Jyotsna Bhagchandka to discuss online marketing.
Meeting, Siddhant Minocha re PhD research
Meeting, Shilpa Sharma re craft marketing
Meeting, Bhavna Resmi re AIP re Dastkar info and potential funding.
Telecom meeting with Shubham Mittal of Bajaj FinServe.

OCTOBER
Farewell party for Mahitosh Sasmal, Head Dastkar Finance & 
Establishment
Indo French Kavad release on World Crafts Day
Meeting, Bela Gupta of Pearl Academy re collaborations
Speaker and Chief Guest, VOGUE Forces of Fashion Event, Mumbai
Inauguration, Abu Abraham Retrospective.

NOVEMBER
Book Review, EVERYDAY INDIAN AESTHETIC by Sayali Goyal.
Article For Times of India on MALE TAILORS AND THE UP WOMEN’S COMMISSION.
ARTISAN BAITHAK AND DISCUSSION post-Bazaar. 
Kerala: Speaker at Creative Industries session, HUDDLE GLOBAL Conference at Trivandrum.
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DECEMBER
Meeting with Maureen Liebl and Amrita Singh of ITRHD and 
patchwork, embroidery and durry craftspeople re Barmer Project.
Bajaj Finserv Group visit Dastkar for evaluatory discussion re 
funding.
Bangalore: Spearer. Bangalore Literary Festival on MOTIF 
MANIFEST, Significance of Motif in Indian Women Embroideries.
Speaker, SAREES & SUSTAINABILITY, at FICCI Programme at 
Travancore House.
Meeting with Dhiraj and Vinod, grass artisans, Gond, U.P.

JANUARY 2025
Presentation to Bhutan Artisans Group on CRAFT AS A LIVELIHOOD AND DEVELOPMENT TOOL.
Bhutan Artisans Exposure Visit to Dastkar.
Meeting with Rennie Joy re collaboration.
Meeting DDA Horticultural Dept, Visit to BANSERA PARK re collaborative project.
Kanpur: Lecture at IIT Kanpur on CRAFT IN THE AGE OF TECHNOLOGY.
Book Review - MUGHAL GLASS by Tara Desjardins.

FEBRUARY
Meeting with Delhi Lt Governor and Ashish Kundra re Bansera Park.
Speaker, Judy Frater symposium on DESIGN IN CRAFT and Release of her book ARTISANS BY 
DESIGN.
Craftspeople Meeting, post-Bazaar.
Dastkar receives CITI Award.
Meeting with Sangeeta re online marketing and increasing footfalls at bazaars.
Sawai Madhopore: Dastkar Ranthambhore 3-day Evaluatory visit and AGM.

MARCH
Meeting with Poonam re Dastkar transition.
Meeting with Jane Lynch, American researcher and Yale Faculty, interview re Traditional 
Weavers in Global Markets.
Meeting Aratrik Dev Varman, Textile Designer re his post-1947 Textile Directions Research and 
Exhibition Project
Speaker, INTERGLOBE FOUNDATION Panel Discussion, TANGIBLE CONVERSATIONS, INTANGIBLE 
HERITAGE. at Sunder Nursery.
CtoK Annual General Meeting.
Interview by Akansha K, JNU Researcher, on Development of Lal Dora areas and Shahpur Jat.
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DASTKAR GENERAL BODY MEMBERS

S.NO. NAME OF MEMBER OCCUPATION DESIGNATION CONTACT DETAILS

1 MS. NIKHAT LAILA TYABJI CHAIRPERSON & FOUNDER MEMBER, DASTKAR. 
CRAFT ACTIVIST, FREELANCE DESIGNER AND WRITER

CHAIRPERSON & 
FOUNDER MEMBER 

3A, TYABJI HOUSE     
23, FIRST STREET 
SHANTI NIKETAN 
NEW DELHI – 110021

2 MS. POONAM MUTTREJA EXECUTIVE DIRECTOR
POPULATION FOUNDATION OF INDIA

FOUNDER MEMBER 
& SECRETARY

FLAT#209-211, GOLF APARTMENT, 
SUJAN SINGH PARK, NEW DELHI-
110003

3 MR. ANIL MEHRA CHARTERED ACCOUNTANT AND FREELANCE FINANCE 
PROFESSIONAL TREASURER

C-1/1615
VASANT KUNJ
NEW DELHI - 110070

4 MS. MEETA SANDEEP ARTIST AND COMMUNITY WORKER

MEMBER-
WORKING 
COMMITTEE

FLAT NO. 2, 1ST FLOOR
142, BHAGWAN NAGAR
ABOVE SMARTH CHEMIST
BALASAHIB GURUDWARA ROAD
NEAR JEEVAN HOSPITAL
NEW DELHI - 110014

5 MS. SOHINI BHATTACHARYA INDEPENDENT CONSULTANT
MEMBER-
WORKING 
COMMITTEE

FLAT-002, TOWER-8, THE CLOSE 
SOUTH, NIRVANA COUNTRY, SECTOR 
50, NIRVANA COUNTRY, GURUGRAM-
122018

6 DR. VINOD SHANBHAG

RETIRED. OTHER ORGANIZATIONAL AFFILIATIONS. 
1. CHAIRMAN EMERITUS OF NORTH INDIA SECTION OF 
TEXTILE INSTITUTE (MANCHESTER), NEW DELHI 
2. MEMBER OF WORLD COUNCIL OF TEXTILE INSTITUTE 
(MANCHESTER), UK
3. MEMBER OF INDIA HABITAT CENTRE, NEW DELHI .
4. PROFESSIONAL INDIVIDUAL MEMBER OF ALL INDIA 
MANAGEMENT ASSOCIATION, NEW DELHI

MEMBER

H/3-C, SAKET
NEW DELHI-110017

7 MS. RTA KAPUR CHISHTI AUTHOR - SARIS OF INDIA MEMBER
K-42, JANGPURA EXTENTION
NEW DELHI - 110014

8 PROF. JATIN BHATT

MEMBER, BOARD OF STUDIES: ALLIANCE UNIVERSITY 
BENGALURU 
-MEMBER, FACULTY COMMITTEE :JAMIA MILIA    ISLAMIA 
DEPT. OF DESIGN & INNOVATION (DDI)
-ADVISOR TO EXECUTIVE COMMITTEE: DELHI   CRAFTS 
COUNCIL
-VISITING FACULTY: JAMIA MILIA ISLAMIA DDI
-VISITING FACULTY: ECOLE INTUIT LAB & JS   INSTITUTE OF 
DESIGN NEW DELHI 
-INDEPENDENT DESIGN ACADEMIC AND   CONSULTANT
MDes, INDUSTRIAL DESIGN (PRODUCT) NID 1971-77
FORMER PRO VICE CHANCELLOR AMBEDKAR UNIVERSITY 
DELHI (AUD)
FORMER PROFESSOR & DEAN, SCHOOL OF DESIGN, AUD
FORMER FOUNDING CHAIR ACCESSORIES DESIGN DEPT.

MEMBER

B-50, SFS, SHEIKH SARAI, PHASE-1
NEW DELHI - 110017

9 MR. PUNEET KAUSHIK ARTIST, CURATOR, CRAFT AND TEXTILE DESIGNER AND 
COLLECTOR

MEMBER
B-20B, GANGOTRI ENCLAVE, 
ALAKNANDA, NEW DELHI - 110019

10 MR. NITIN K PAMNANI FOUNDER-OWNER, ITOKRI &
FILM MAKER MEMBER

ITOKRI ENTERPRISES PVT. LTD.
A-7, SHRI KRISHNA NAGAR
HAIDAR GANJ, LASHKAR
GWALIOR, 
MADHYA PRADESH - 474001

11 MS. SANGEETA ROY FOUNDER-DIRECTOR, KALA TARANG, SINGAPORE AND 
USA MEMBER

FLAT 1, PUKHRAJ, 8/3A, YAMUNA 
MARG, CIVIL LINES, DELHI-110054

Dastkar General Body Members
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DASTKAR TEAM
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LEGAL STATUS

Dastkar Society Regn. No S/12091 dtd - 26/10/1981

PAN: AAATD0849A 

TAN: DELD03010A

Registered Under Foreign Contribution Regulation Act. (FCRA )1976 Regn No. 231650259 and 
renewed under FCRA Regulation Act. 2010 read with rules 12 of FCRA Rules 2011 Valid till 
31/10/2026

Registered under section 12A(A) of the income tax Act 1961 vide order letter no. CIT-VI/
TE(176)/81/3335 dated 23rd January 1982. application for renewal Ack. No. 359890231260521 dtd - 
27/05/2021 valid till 31/03/2026.

Registered under section 80G(5)(vi) of the income tax Act. 1961 vide order letter No. DIT(E)/2011-
12/D-288/34 dated 08-04-2011 valid till it is rescinded. application for renewal Ack. No. 
360858241270521 dtd. 27/05/2021 valid till 31/03/2026

GST Registration - GSTIN- 07AAATD0849A1Z9
Trade Name:- NATURE BAZAAR ANDHERIA MODH

CSR Registration No. CSR00001587/ Dated 10/04/2021
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Financial Statment
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Financial Statment
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Financial Statment

INR in Lakhs 

Dastkar HOD TOTAL
1 Revenue

Bazaar Outcome
No.of Bazaar 9 3 12
Total Bazaar Sales in Crores 20 13 33
Average Footfall per Bazaar in thousands 0.50 0.28 0.78
Dastkar 

1 Grant & Donation 40 0 40
2 Bazaar Contribution 537 211 748
3 Interest & Others 23 3 26

Total 600 214 814
2 Expenses

1 Bazaar Publicity & Promotions 127 115 242
2 DTTDC Share @ 22% 118 0 118
3 Administrative Expenses 183 65 248
4 Stocks purchase 0 16 16
5 Special Project Expenses 38 0 38

Total 466 196 662
134 18 152

Projected FY 2025-26

Surplus / (Deficit)

FINANCIAL GROWTH



70

Annexure 1: Comparative Table of Dastkar Participants
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